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U3.09 - Print & Cut Flashcards

Cut along the card edges. Each card shows the question on top and the answer underneath.

a N O N
CARD 1 CARD 2
What is a brand? What is a global brand?
’ 'I'-he-nar-ne,-log-o, ;Iog-]an: de?sig-n, s-ym-bol-s, (;olo-urs-, re-put-atit;n ’ . ’ A-bre-md-tha-t is-re;o ) ’ e : -
h - P ) gnised, trusted and valued across multiple
and identity that distinguish a business or product from ' countries, usually with a consistent identity and brand message.
competitors.

\ J '\ J/
e N O <
CARD 3 ' CARD 4

What are the major benefits of having a : How does a global brand increase
global brand? : brand recognition and customer trust?
Brand'recogfitidn, & larget clstomer bise, comihoft brand I ’ -Cu-sto;ner n-1a -aIr:ead- k-nov-v ar-1d t-rus-t th-e b-ran-d b:efo;e i; ’
values, customer trust, economies of scale, competitive I enters a new me)tlrket mgking it easier to attract first-time and
advantage, risk diversification and an extended product life ' ’ h
cycle. . repeat purchases.

\ J/ \ J/
4 N O 2\
CARD 5 ' CARD 6
How can a global brand create a larger : How can common brand values benefit

customer base? ' a global business?
-Th-e b:Jsir;es-s cz:m ;pp-eal-to (-:us-torr;ers- ac-ros-s rr;ulti-ple-co:mt;ies- ' ’ A ct;nsi-ste-nt r;1es-sag-]e r;elp-s c-ust-om;:rs-in t-Jiffe-rer;t c;Jun-trie-s ’
rather than relying only on its domestic market, increasing sales , understand what the brand stands for, making marketing clearer
and growth opportunities. . and more consistent.

\ % \ %
4 N O D
CARD 7 j CARD 8
How can a global brand create ' How can a global brand create

economies of scale? ' competitive advantage?
-Th:a b:Jsir:es; c;\n r-euée s-imi-lar-bra-ndi;g.-pat-:ka:;]iné, a-dvértis-ing- ' ’ -A r-ecc;gni-sec-i br-anc-i ca-n h-elp-thé bJsin-es; st;md-ou-t, b-uild- ’
and product designs across countries, spreading costs across ' loyalty, support premium pricing and compete against less
more customers and markets. . recognised rivals.
- J - J
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U3.09 - Print & Cut Flashcards

Cut along the card edges. Each card shows the question on top and the answer underneath.

a 0 4 I
CARD 9

How can a global brand reduce risk and -

extend product life? -

’ -Sal-es ;acr:)ss-se;/er-al c-our-ltrie-s c-an -red-uce- re?ian-ce -on :Jné ’ :

market, while products can be introduced into new countries .

after demand slows elsewhere.
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